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On a less than sunny June eve-
ning, the Chamber
officially welcomed
Venture Bank to
Woodinville. After
some serious reno-
vation of what used
to be Denny’s —
Shari’s-Godfather’s,
the bank is nicely
appointed with
wood/glass doors,
lovely sage green
accents and their ever-present
tray of fresh-baked cookies. If
you didn’t attend, you missed a
wonderful evening of camarade-
rie and networking. Plenty of
members, including several am-
bassadors, helped with the rib-
bon cutting, too! Delicious tor-
tellini and other goodies by Julie
Batson were enjoyed by all.

Venture Bank Otficially Open!

Chamber Takes a Break

For the first time in several
years, the Chamber is taking a
summer break.

We will not be having breakfasts
or luncheons in July or August.

Business After Hours is sched-
uled Thursday, July 24, at Coun-
try Inn & Suites by Carlson, in

Bothell.

We’'re planning an event in Au-
gust in collaboration with 21
Acres, so look for more informa-
tion in upcoming e-blasts and the
August newsletter.

Enjoy your summer!

JuLYy

20038




PAGE 2 ¢

Christine Dubois

We can help you
develop or update
your marketing
plans and budget,
refine your
financial
management

systems, or even

help prepare loan

applications.

Woodinville Mayor Scott

Hours
Wed e Sun
~ 10:00 - 5:30

Hageman (center
left, with scissors)
cuts the ribbon to
open the 2008
season at The
South 47 Farm as
Farm Manager
Roger Calhoon
(center), Wood-

:t Commerce Ex-

| ecutive Director
John Erdman

| (right), farm staff,

and Farm Tots

look on. The farm, which fea-

- inville Chamber of
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South 47 Farm Open for Season

tures U-pick and farm stand
sales, is located at the corner
of the Woodinville-Redmond
Road and NE 124th St.

Hot coffee, homemade donuts
by Trellis warmed all in the
cool breeze at the Farm. Lo-
cally grown produce available
at the Stand or go pick it for
yourself. What a great way to
get yummy fruits & vegetables
into your family.
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Time for a Mid-Year Tune Up?

Kristen Spangler, Business Development Counselor, UW Bothell

You probably started 2008
with a picture of the new year.
Depending on your style, it
may have been a detailed Excel
spreadsheet budget, or a set of
resolutions and ideas in your
head. Either way, you're
probably finding that your plan
may not look 100% like reality
at this point. At any time,
there are unpredictable factors
that play into running a busi-
ness—especially a small, inde-
pendently owned one. And
this year, those factors are
compounded by changing
prices and economic trends.

Whether your mid-year
review is prompting you to
grin or grimace, it’s a good
time to take some time to
assess your plans against the
realities of the past six months.
If you created a monthly 2008
budget, then this may involve
creating and analyzing a report
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to compare projected versus
actual results. If you don’t
have a monthly 2008 budget,
it’s not too late to put a one in
place and benefit from the
process. You need to take the
time to stand back and look at
the numbers and their implica-
tions, so that you can make
informed decisions about
spending and priorities for the
second half of this year.

Reflecting on your experi-
ence and results for the first
half of this year and planning
for the coming six months can
be most helpful if you do it
with a coach or advisor. You
may have someone who you
turn to. If you don’t, or if
you’re looking to add an advi-
sor, | want you to know about
the Business Development
Center at UW Bothell (BDC).

The BDC provides business
consultation at no cost to

established small businesses in
Woodinville and surrounding
communities. | do one-on-one
counseling, and connect busi-
ness owners with student
teams who might help with
budgeting, marketing, or hu-
man resources projects. We
can help you develop or up-
date your marketing plans and
budget, refine your financial
management systems, or even
help prepare loan applications.

If you’re ready to sit down
for a mid-year tune up, please
contact me at 425.352.3664 or
kspangler@uwb.edu!

N
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#1omeStreet Bank’s “Small Business Spotlight Awards’ N

HomeStreet Bank today announced
the third annual HomeStreet Bank
Small Business Spotlight Awards,

1
I
|
|

www.homestreet.com/spotlight

offered in conjunction with Mari-
ners Radio/KOMO 1000 News in
Seattle and Mariner’s affiliate,
KFXX 1080 in Portland, OR. The
program recognizes six small
businesses in the Puget Sound
and Portland regions that
demonstrate significant com-
munity involvement and are a
great place to work.

The program is open to

any for-profit business with fewer
than 100 employees located in the
greater Puget Sound area between
Marysville and Olympia or the

Greater Portland/Vancouver area.

Chambers of Commerce,
Rotaries or other businesses or-
ganizations are encouraged to
nominate small businesses in their
communities. The two organiza-
tions that generate the most
Small Business Spotlight nomi-
nations, will be treated to a
Mariners game for eight peo-
ple in the KOMO1000/Mariners
Radio luxury suite at Safeco
Field.

The six award recipient
Small Businesses will be invited to a
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special evening of baseball in a lux-
ury suite at Safeco Field on August
I, 2008 when the Seattle Mariners
play the Baltimore Orioles. Win-
ners will meet Mariners broad-
caster Dave Niehaus and receive a
plaque commemorating the eve-
ning. Each business will also be
profiled on a KOMO “Small Busi-
ness Spotlight” segment and recog-
nized on the KOMO 1000 and
HomeStreet Bank web sites.

“The HomeStreet Bank
Small Business Spotlight Awards
recognize small businesses that go
the extra mile to contribute to
their community as well as provide
a great place to work,” said Joan
Enticknap, president of HomeStreet
Bank. “We are happy to be able to
publicly honor these business own-
ers as shining examples of great
employers and community leaders.”

Businesses may nominate
themselves for an award or be
nominated by others in their com-
munities. Nomination forms must
include a description of the busi-
ness’ involvement in their commu-
nity and ways in which they are a
great place to work, such as
through education benefits or pro-
viding a family-friendly work cul-
ture.

Nomination forms are

Visitors from Far & Wide

available beginning May 5, 2008 at
HomeStreet Bank branches and
online at www.homestreet.com/

spotlight . Completed forms may be
submitted online or at HomeStreet
Bank branches. Nominations
must be received by July 6,
2008 to qualify.

Family- and employee-
owned HomeStreet Bank is one of
the largest privately-owned banks in
the Northwest and Hawaii. With
assets of $2.8 billion and a network
of 30 branches, HomeStreet offers
a full range of financial services
including business banking and lend-
ing, consumer banking, mortgage
lending, residential construction
financing, income property financ-
ing, and insurance services. Each
year, HomeStreet contributes at
least two percent of its pre-tax
profits to organizations in its com-
munities. For more information,
visit online at
www.homestreet.com.

For more information
about the HomeStreet Bank Small
Business Spotlight Awards, contact
spotlight@homestreet.com. For a

list of branch locations, go to
www.homestreet.com.

-

We had people from all over the
United States attend the Washing-
ton Wine Highway last May 24-25.
One person came all the way from
Italy!

Your Chief of Staff has been with
the Chamber almost 7 years, and
welcome a lot of visitors to Wood-
inville.

Just the other day, a couple came in

who were visiting from Hawai'’i.
They were looking for some local
wineries that were open that day.

Later that afternoon, a gentleman
came in who was visiting from Den-
mark. He, too, was interested in
our local wineries.

While it may not seem like it, visi-
tors to the wineries benefit all the
businesses in Woodinville. After

all, they have to eat, right?
And then they see some of
our other unique busi-
nesses. Those businesses
employ local people, who
in turn spend their dollars
here. It’s a win for Wood-
inville!
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YMCA’s Commitment to America

Activate America is the YMCA's re-
sponse to our nation’s growing health
crisis. The YMCA is redefining itself
and engaging communities across the
country to better support individuals
of all ages who are struggling to
achieve and maintain well-being of
spirit, mind and body.

This is reflected in many of our
programs, including our child care
and day camp programs; we are
transforming them into environments
where physical activity, healthy eating
and improved interpersonal connec-
tions are the norm. We work with
expert advisors, nationally and locally,
such as the Centers for Disease Con-
trol and Prevention, Harvard School
of Public Health and Stanford Univer-
sity School of Medicine as well as
Children’s Hospital, Evergreen Hospi-
tal and Group Health in the greater
Seattle area to better meet the needs
of our nation and communities.

We are doing this because in the
last 10 years, obesity rates in the
Untied States have increased 60%.
We are doing this because the cur-
rent generation of American children
could be the first to lead shorter lives
than their parents, according to the
New England Journal of Medicine.
We are doing this because more than
50% of the U.S. adults do not get
enough physical activity to make a
difference in their health. We are
doing this because health problems
related to obesity cost our country
an estimated $117 billion a year due
to direct health care cost, as well as
the indirect economic costs of lost
productivity. We are doing this be-
cause we know we can get America
moving and we can encourage healthy
lifestyles. We are doing this because
if we don’t — who will? And we
should be doing this.

America’s YMCAs commitment to
America includes:
¢ extending our charitable heritage
by directly engaging 25 million
children and adults from all seg-

communities in achieving health of spirit,
mind and body by 2012

O

helping every child and youth

deepen positive values, their com-
mitment to service and their motiva-
tion to learn

encouraging every family to build

stronger bonds, achieving greater
worl/life balance and become more
engaged with their communities

knowing every individual will

strengthen their spiritual, mental and
physical well-being

Moving more and eating healthy are eas-
ier when you create an environment that

supports your efforts. Here are a fee

tips, which are simple, practical ideas to
help you and your family lead a healthier

lifestyle at home, work, school and in our
community. (A tip sheet of 100 ways to

surround your family with success is

available on our website.)

SUCCESS AT HOME

Adapting your home environment to

reinforce your family’s active, healthy

lifestyle is easy when ...

you create a “move more” environment:

O

walk while talking on the phone,
take your cell phone with you on a
walk around the neighborhood

spend leisure time with your family
by being active — play tag, basketball,
soccer or ride bikes

along with your other weekly activi-
ties, write down times for physical
activity (for individuals or as a fam-
ily) and post a schedule — even if you
don’t normally keep a weekly sched-
ule, designate a few times to move
more

fill your kitchen with smart food choices:

0

pre-wash mini carrots, celery,

grapes and apples for quick snacks

satisfy chocolate cravings with low-

fat pudding cups or frozen fudge
bars

make sure to have applesauce on

hand, you can substitute it for butter

in baking recipes
NN
urchase the right tools §
p g 0

for food preparation: == ==

steam vegetables to preserve nutrients and avoid adding
fat, season with lemon juice, balsamic vinegar, olive oil or
fresh herbs

savor your favorite food sparingly — there is no need to
deny yourself when you monitor serving size

serve dinner on appetizer plates to control portions
SUCCESS AT WORK AND SCHOOL

Even with a hectic schedule, these tips can help support
your efforts to create a healthier work or school environ-
ment ...

choose foods and restaurants that support your efforts:

O pack your lunch — homemade soups, sandwiches and
salads can be more healthful because you control the
ingredients.

¢ if you can leave the office or campus, choose a lunch
spot at least /2 mile away and enjoy a walk to add an
extra 2,000 steps to your day.

O parties can be a healthy eating challenge, so bring a
low-calorie/low-fat dish to share so you will know

there is at least one healthy option.

activate strategies to “fit in” more movement

O store a pair of comfortable shoes at the office or in
your locker for walks around the building or outside
during breaks.

¢ use the bathroom, water fountain and vending ma-

chine farthest from your desk or locker.

¢ host walking meetings when the group is small or if
you are meeting with just one other colleague.

SUCCESS IN YOUR NEIGHBORHOOD

{  encourage restaurants to invest in smaller containers
or serving dishes (for example, giving patrons the
option of ordering an eight ounce beverage instead of
the larger size) or to offer calorie counts for each of
their menu items

¢ encourage restaurants to offer menu items at ' the
usual portion size or to box "2 of the meal prior to
serving

O plant trees and flowers, creating a neighborhood that
invites people to spend more time outside

Have a wonderful and active summer — keep moving, it is
the least we can each do. Let us know if we can help.

Information from YMCA of the USA, America On the
Move Foundation, Inc and the Northshore YMCA.
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Each month, some of you *  D.A. Davidson baskets are always a favorite. I
bring awesome door prizes, . Or a gift certificate to a local
. Winners: |
and others win them. We restaurant. You get to tell
never turn down a gift! Here’s 0 Dawn Crowley attendees your name and busi- |
a list of those who brought 0 Carrie VanDyck ness. An inexpensive adver- I
items and those who won
them. ¢ Pamela Renn 1
Donors: ¢ Chariese Adams I
*  Pony Mailbox & Business O Joe Aguilar I
Center . I
¢ Joel Martinez
*  Cruise Holidays |
If you'd like to see your name [
*  Dr. Julie Miller in print, just bring a door prize I
%  Brian Carter Cellars to the next Chamber event.
Don’t “sell” a product? Gift |
/

Thank you for

supporting our

New & Renewing Members

Mead Gilman & Associates

Patron Sponsors

Patron Member: Renewing Members:

Molbak’s Compqnion Care Inc PO Box 289
13625 NE 175th Street 12810 NE 178th St Suite 234 17625 130th Ave NE #104
Woodinville Woodinville Woodinville
425.483.5000 425.488.7575 425.486.1252
D . o MJR Development
r o Hlembers: Drywall Distributors Inc 6725 116th Ave NE Suite 100
EVERGREE N ylsma Insurance Agency ox o Kirkland

el r 18323 Bothell-Everett Hwy 16026 Woodinville Redmond 425.822.4466
#330 Road NE
Mill Creek Woodinville Residence Inn by Marriott
206.799.9888 425.488.4888

11920 NE 195th St.
Bothell
425.485.3030

Molbaks

Everything gardening.

Flex Physical Therapy

Dustin Walling Associates 12900 NE 180th St. Suite 110

15805 Waynita Way NE

Bothell —
ite D-104 Vernon Publications LLC
SAVER M‘ Zf,iﬁe.. ° 425.483.4270 12437 NE 173rd PI.
425.488.2347 Gary T Irvin CPA PLLC ZZ?;‘;'&;;'QTI
18221 - 102nd Ave NE
Hollywood Vineyards Retail LP Bothell
14481 Woodinville-Redmond 425.286.1100
Road
Woodinville
Mazatlan Restaurant
253.514.6259 14450 Wood-Red Rd
Woodinville
Two Men and A Truck 425.483.6633
19804 141st Place NE Bldg D
Woodinville
425.485.6683

OFF THE VINE
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July 2008

Always check www.woodinvillechamber.org for the most current member and event information.

Sun

20

27
Wine Notes

Mon

7
[net]Workin’@the
Hook

5:00 - 7:00
Redhook Brewery

21
[net]Workin’@the
Hook

5:00 - 7:00
Redhook Brewery

28

Tue

Ambassador meeting

Noon—1:00
Banner Bank

15

Power of email

Marketing
1:04—3:04

Evergreen Hospital
Auditorium

22

Business After
Hours
reservations

29

Wed

2

9

16

Board Meeting
3:30—5:00 pm
23

Women’s Council
12 noon—1:30

Banner Bank

30

Click the underlined words to go the website

Thu Fri Sat

3 4 5
Chamber closed

Education
Committee
12:30—1:30
Frontier Bank

24 25 26

Business After Wine Notes
Hours

5:30—7:00

Country Inn & Suites

by Carlson

31


http://www.woodinvillechamber.org/neweventscalendar/Calendar.aspx?CalendarMonth=7&CalendarYear=2008
http://www.woodinvillechamber.org/neweventscalendar/Calendar.aspx?CalendarMonth=7&CalendarYear=2008
http://www.woodinvillechamber.org/neweventscalendar/Calendar.aspx?CalendarMonth=7&CalendarYear=2008
http://www.woodinvillechamber.org/neweventscalendar/Calendar.aspx?CalendarMonth=7&CalendarYear=2008
http://www.winenotesconcerts.com

Y
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Event Reservation Form
WOODINVILLE Mark your Calendar for Upcoming Chamber Events
CHAMBER
flf‘ (,-() mmerce
— Remember to RSVP!
Date Event Place/Time Cost # Attending
Evergreen Hospital
July 15 Power of email marketing Auditorium Reseréicésrlwseglbfrs $9
1:0413:04
Country Inn &
July 24 Business After Hours Suites by Carlson No charge
5:30f17:00
Business Information
Business name
Phone ( ) email
Name (s) of Attendee (s) Event (s) Attending

* Chamber policy is pay at time of registration. Pre-reserve at least five (5) days prior to the event. This helps the Chamber
realistically give attendance numbers to our vendors. You may mail in a check with your reservations, or give the Chamber a
credit card number to keep on file and we will only charge your card for confirmed reservations.

I f you prefer not to email a credit card, please call the
Your reservation wild/l be confirmed upon recei-péesofvedymeat
arrival at the event.

Check enclosed. Please charge my __ Visa __ MasterCard

Card # Expires /

Name on Card Signature

**Please make check(s) payable to Woodinville Chamber of Commerce and mail to
14421 Woodinville-Redmond Road NE, Woodinville WA 98072

PAGE 7
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WOODINVILLE
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of Commerce

Greater Woodinville Chamber of

Commerce

14421 Woodinville-Redmond Road
Woodinville 98072

Phone: 425.481.8300

Fax: 425.481.9743

E-mail: info@woodinvillechamber.org

To promote, strengthen & represent a
successful business community

Thank you for supporting
our
Platinum sponsors

Coming August 4!

Woodinville Wine Fairway

-

18 holes of golf paired with wine & —

\ S

f,,;fi\wﬂlows LODGE
J

food. What a unique concept.
For information and/or to regis-
ter, call the Chamber at
425.481.8300 or email

events@woodinvillechamber.org

BRITTANY PARK

€ A LEISURE CARE RETIREMENT COMMUNITY

Bird Watcher June Student of Month

Tayler has maintained a cumulative 3.93  August, Tayler will participate in Seattle
G.P.A. throughout her high school years at Audubon's BireBanding Camp in the
Cascade Mountains to become certified astheir habitat.

Home School Network.

She was a nominee for the C.P. Johnson a wild bird handler.She says her love of

Humanitarian Award. Tayler has be
the photographer for the HSN drame
productions for the last 2 years. Fo
years she has been a member of the
Seattle Audubon Society, and also
member of their Youth Outreach
Program where she has participate
in numerous habitat restoration pro-| 4
jects throughout the Puget Sound
area, as well as birdanding demon-
strations and hosting nature walks
through city parks.
Her most rewarding accomplish-
ment was to accompany the Seattle
Audubon Society's Youth Outreach
Group on a birding trip to Southern
California (this April) where she ide
tified and documented 198 species of
wild birds. The highlight of her trip was in
identifying the Black Chinned Sparraw
ear. Her goal is to be able to identify all
500+ wild North American birds by ear
and one day become a Master Birder. This

(I-r) Sponsor Aaron Keith, Tayler

Brooks, mom Lizz Brooks, Home School
Network Advisor Dave Robinson

birds has helped her appreciate the natu-
ral world and want to work to protect

I {bQa DNAFTFAGK 2AffAlYa
be one of their most aca-

demically successful stu-

dents, as well as, an excep-

tionally skillful wildlife

painter and photographer.

Mr. Williams sees her as a

magnificent artist and pho-

23N LKSNE
humanitarian qualities which
most clearly distinguish her
as our student of the month.
She is a thoughtful, polite,
caring, and honest advocate
F2N) 20 KSNB ¢
available to listen, is skillful
at peer mediation, is a problem
32t SNE YR GNKROKCE &
NBEO23IyAlGA2y dé
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